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TERMS AND CONDITIONS GOVERNING THE EV (ELECTRIC VEHICLE) CHARGING PROMOTION OF SP 
MOBILITY PTE LTD (“SPM”) AT TEMASEK POLYTECHNIC FROM 01 JULY 2026 TO 31 DECEMBER 2026 
(“CAMPAIGN”) 

1. By participating in this Campaign, you are deemed to have agreed to be bound by the terms and 
conditions of this Campaign as set out in this document (the “Terms”). 

2. This Campaign is only valid from 01 July 2026 to 31 December 2026, both dates inclusive (the 
“Campaign Period”). The Campaign Period is subject to change by SPM at its sole discretion.  

3. This Campaign is open to members of the public who meet the participation requirements of the 
Campaign, except: 

a. Persons who are employees and/or members of the management of any of the companies in 
SP Group, as well as their immediate family members;  

b. Any other persons who are directly or indirectly involved in organising, promoting and/or 
running the Campaign; 

c. Customers who are charging their EV with SPM via Guest Checkout, i.e. not using the SP App; 
 

d. Customers who enjoy discounted charging rates with SPM such as corporate and fleet 
customers; and 
 

e. Private condominium residents on an SPM subscription plan and who are participating in this 
Campaign using their monthly charging quota. 

 
4. To participate in the Campaign, you must charge your EV at SPM’s ultra-fast (DC400) charger 

located at Temasek Polytechnic Carpark A within the Campaign Period. 

5. For this Campaign, the top six (6) Customers with the highest charge volume, as calculated in kWh 
in each quarter will emerge winners. These winners will be allocated a prize based on their charge 
volume for the quarter. The prizes shall be as follows: 

01 Jul - 30 Sep 2026 (first quarter) 

 1st Prize:  Huawei FreeClip 2 
 2nd Prize: Huawei Freebuds 6 
 3rd Prize: Huawei Freebuds 6 
 4thPrize: Huawei Freebuds 7i 
 5th Prize: Huawei Freebuds 7i 
 6th Prize: Huawei Freebuds 7i 

01 Oct - 31 Dec 2026 (second quarter) 

 1st Prize:  Huawei FreeClip 2 
 2nd Prize: Huawei Freebuds 6 
 3rd Prize: Huawei Freebuds 6 
 4thPrize: Huawei Freebuds 7i 
 5th Prize: Huawei Freebuds 7i 
 6th Prize: Huawei Freebuds 7i 
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6. SPM shall notify these winners via email within a month after the end of each quarter. For the 
avoidance of doubt, the quarters shall refer to the 3-month period commencing 01 July 2026 to 
30 September 2026 (first quarter) and 01 October 2026 to 31 December 2026 (second quarter). 

7. The winners must present SPM’s notification email to collect the prizes at the appointed point of 
collection by the deadline stipulated in the said email. Each prize shall only be claimed once. Any 
unclaimed prizes after the aforementioned validity period will expire and be forfeited. 

8. The prizes are non-transferrable, strictly non-refundable and cannot be exchanged for cash, gifts 
or other goods and services. 

9. SPM reserves the right in its sole and absolute discretion to replace the prizes at any time with one 
or more item(s) of equivalent value (such value to be determined by SPM in its sole and absolute 
discretion) without having to give any prior notice or reason for such replacement. In the event of 
any dispute, SPM’s decision is final. 

10. By participating in this Campaign and in addition to any other consent you have already provided 
to SPM and SP Digital Pte Ltd (“SPD”), for example via the use of the SP App, and any right of SPM 
and SPD under applicable laws, you consent to SPM and SPD (and its affiliates and agents) 
collecting, using and disclosing your information for the purposes of this Campaign, including to 
provide such information for SPM and its marketing partners, to contact you. Personal Information 
and data submitted to SPM and SPD via the SP App shall be treated in accordance with SP Group’s 
Personal Data Protection Policy which can be found at https://www.spgroup.com.sg/personal-
data-protection-policy. In using the SP App and/or participating in this Campaign, you acknowledge 
and agree to be bound by SP Group’s Personal Data Protection Policy. 

11. By participating in this Campaign, you agree that, to the fullest extent permitted by law, Neither 
SPM nor any other member of the SP Group (including but not limited to SPD) nor SPM’s marketing 
partners shall be liable to you or any other party for any damages, losses, expenses, penalties or 
costs whatsoever (including without limitation, any indirect, special, incidental or consequential 
damages, loss of profits, revenue, business, custom, contracts, opportunity or failure to achieve 
anticipated savings in costs or expenses) arising in connection with the Campaign or otherwise.  

12. You agree that SPM and any other member of the SP Group (including but not limited to SPD), any 
of their affiliates, agents and respective officers and employees and marketing partners shall not 
be liable for any actions, claims, demands, injuries, proceedings, liability, losses, damages, costs 
and expenses of any nature sustained by you (whether directly or indirectly) by reason of or in 
connection with this Campaign. You will indemnify and keep fully indemnified SPM and SPD and its 
affiliates and its affiliates’ officers, servants, agents and employees and marketing partners (the 
“Indemnified Parties”) against any and all losses, damages, liabilities, claims, expenses and costs 
(including legal costs on a full indemnity basis) suffered and/or incurred by any of the Indemnified 
Parties as a result of the breach of any of the Terms herein by you. 

13. SPM reserves the right, at its sole and absolute discretion, to suspend or cancel the Campaign, or 
amend any of the Terms herein, at any time without prior notice or any liability to you. 

14. SPM reserves all rights to (i) update these Terms without prior notification and participation in this 
Campaign at any time shall be bound by any such update; and (ii) make determinations and 
decisions on all matters relating to the Campaign which shall be final, conclusive and binding. No 
appeal against any of SPM’s decisions will be entertained by SPM.  
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15. Prevailing terms governing your use of the SP App (the “Standard Terms”) shall continue to apply 
to this Campaign. In the event of any inconsistency between these Terms and the Standard Terms 
or these Terms and any advertising, campaign, publicity, brochure, marketing or other materials 
relating to or in connection with the Campaign, these Terms shall, only to the extent of such 
inconsistency, prevail in respect of matters relating to this Campaign. 

16. Unless otherwise stated, this Campaign is not valid for use in conjunction with other offers, 
privileges or campaigns offered within the SP App. 

17. These Terms shall be governed by the laws of the Republic of Singapore, and you agree to submit 
to the exclusive jurisdiction of the Singapore courts. Unless expressly stated, a person not a party 
to these Terms has no rights under the Contracts (Rights of Third Parties) Act 2001 of Singapore to 
enforce these Terms. 

 


